
Neighborhood Nursery Project - Competitor Analysis

Design Components 1 - The Tomato Lady 2 - Nourish: Edible Landscapes 3 - Sherrett Food Forest 4 - Sun Gold Farm 5 - Gardenary

Home Page  *Appeal* &          

Overall UI 

Busy, text-heavy, mixed 

font sizes/weights - no 

clear hierarchy. About 

me, prices, and 

inventory are all on 

main page and 

disorganized. Images 

are all at the bottom of 

the page -needs a grid 

for proper spacing and 

use of white space! 

Spacing issues with 

overlapping text boxes 

in some places. 

At first it appeared there 

was no home screen and 

the "home" was the 

"about us" section. Later I 

navigated from a 

different page using the 

"home" hyperlink in the 

footer and ended up at an 

actual home page. I loved 

the mission statement 

front and center. Font 

legibility issues with white 

font on (beautiful pear 

tree) image. 

N/A to a certain 

extent. There is a 

linktree link in their 

Instagram bio that 

will open to show 3 

links which aren't 

functional. Photos 

are visually 

appealing, but its 

Instagram and 

that makes visuals 

central. They do a 

good job of giving a 

few clear chunks of 

"about" info w/ 

hastags in the bio, 

Client noted this 

site as a successful 

example of nice UI. 

Lackluster main 

photo, but nice 

layout overall. The 

script font used is 

less legible. Slightly 

too many colors 

and fonts.

Most professional 

site of the bunch. 

Main image is 

pretty and on-

brand. Color 

scheme is 

soothing. Great 

use of value 

proposition. Clear 

navigation on 

home page. 

Responsive layout 

works beautifully 

on both desktop 

and mobile. Font 

and size = yes! 

Site Hierarchy &         

Navigational Patterns

Nav headings in upper 

toolbar are too small 

and hard to read. Too 

many headings that 

could be combined. 

Minimal nav bar options 

and "services" is the 

major option, plus social 

media links and "Book a 

consultation". All CTA 

prompts link to user's 

email app to 

open/compose . Follow 

our journey doesn't make 

any sense with the images 

they've shared - should be 

a link to something 

there... Same with the 

"learn more" CTA button - 

it doesn't make logical 

sense with the text 

section to its side. 

Website expired 

error notification 

when tried to 

navigate around 

the linketree site. 

The most recent 

content at the top 

of the social media 

feed is related to 

movies in the food 

forest and not 

their other 

offerings. 

Highlights pinned 

at the top of the 

Instagram page 

aren't labeled - 

they use icons - so 

the content is 

Contact page or 

Calendar aren't 

accessible in the 

header - must be 

accessed through 

the nav drawer or 

by scrolling further 

down on home 

page and there's 

no hint that there 

is scrollable 

content. 

Simple home page 

with clear CTAs. 

Interesting layout 

decision to stack 

navigation 

beneath main CTA 

(requires scrolling 

to see all the 

options) vs in the 

header. Clear 

menu options. 

Copy/Content & Imagery

Site subpages have 

great content and 

imagery, but need to be 

organized better for 

clarity and prioritization 

of info (emphasis, 

hierarchy). 

Content, headings, and 

imagery don't always 

align. Services section 

gives prices but all 

contact is just "email" 

even though it looks like 

the CTA buttons do 

separate things. Great 

project images but they 

look like they should be 

interactive and they 

aren't - missed 

opportunity to have links 

to a project description 

with before and after 

photos. Imagery and 

descriptions overall are 

beautiful and concise - 

emulate! Price point does 

in fact show that some 

projects are "too small" - 

not accessible to folks 

The photos are 

lovely without 

feeling overly 

curated or 

"filtered".  Content 

is almost a year 

out of date 

though, and you 

have to search 

within individual 

posts to get 

important info 

(services, hours of 

operation, etc). 

Great before and 

afters in reels. 

Beautiful reels of 

flowers/plants as 

well.

The organization 

of content on main 

page doesn't take 

advantage of 

landing page 

screen real estate. 

Calendar has 

great, clear layout. 

No mission 

statement on main 

page - missed 

opportunity. About 

us is a perfect 

length with nice 

photo. 

Great image to 

text ratio. Short 

blurbs with each 

image and a clear 

CTA. "Kitchen 

garden" as the 

verbiage for edible 

landscapes may be 

more accessible to 

more users? Worth 

testing. "How it 

works" section is 

very clear - discuss 

with client 

something similar. 

Before and afters 

didn't show the 

three steps as it 

appears they 

should. Seems 

broken although its 

likely intentional. 

Contact & Privacy 

Considerations

Home address is posted 

online with a google 

map and clearly posted 

hours of operation. 

Phone number is also 

posted. 

No location information 

given, not even a service 

coverage area. Only way 

to contact is through 

email, and email address 

is masked.

Address is provided 

in bio at top of 

Insta page, with 

option to email or 

"request phone 

number".  

Contact form is 

nice and clear, but 

the phone number 

is not listed on 

main home page 

and requires 

scrolling down to 

see. Address is 

posted publically - 

not sure if they live 

All consultation is 

online. No physical 

location or privacy 

considerations.

 Shared Busioness Model 

Elements

Home gardener selling 

plants and seeds 

seasonally in the PNW. 

Offers growing tips and 

resources as subpages. 

Extensive inventory of 

plants for sale.

Shared mission of sharing 

the joy/benefit of edible 

landscaping and value of 

sustainability. Some 

possible content examples 

in their about us and 

mission statements.

They are a CSA, 

and offer classes, 

and I had to hunt 

to find that info 

buried within posts 

that were last 

updated in 2021. 

They are similarly 

focused on edible 

gardening but that 

isn't broadcast on 

social media with a 

clear tagline in bio.

The site says they 

sell plants but that 

isn't highlighted 

very well. The 

calendar events is 

nicely laid out. It 

might be nice to 

see the next 

upcoming event 

somewhere on the 

main page? The 

Farm Market page 

has cute imagery 

(dog photo). 

Affordable 

consultancy 

services to plan an 

edible garden. You 

can only contact 

them via email. 

$200 for a small 

design package (all 

contact via email it 

appears), $300 for 

a larger design 

(this comes with a 

45 min zoom 

consult). They 

seem limited to 

edible garden 

design. No in-

Definition and 

synonyms


